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INTRO to DESIGNER

Ella Lee Richards
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| am a designer with an eye for detail, appeal and
connection. With a focus on aesthetics and concept
elaboration born from my love and experience in art,
| have worked on branding concepts, layout design,
advertising and story illustrative concepts and
cinematography.

Since 2016, | have kept a record of my designs and art
on my Instagram page ELRstrated, writing notes about
the processes and concepts behind each to track my
progress in my skills. Through there | have experimented
with traditional art, mixed media and collages, building
upon my own ideas and inspirations from the media |
consume.

This portfolio contains a selection of works from
my university projects as well as personal projects
that display my design skills - and how they can be
implemented into professional settings.
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logotype and
layout design
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As part of typographic developments in my degree, we
were tasked to design a layout for a design publication,
having full control over the layout aesthetic, publication
name and logotype creation + typeface design.

Titled VISUA, my take on this assessment harkened
back to design roots with a focus on minimalism and use
of white space + sparse colour. Both covers exemplify
this approach by illustrating elements from reality in

a stylised way; this overall style would be suitable to
modern website and publication layouts.
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typeface form
and concept
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A postmodern typeface with sci-fi aesthetic influences
in form, Mospha was created in response to a typeface
development project within my second year of
university.

near Ehe equinox:
she lay her hand upon Ehe
_jude Pul:h, & a Pink river

rose beneaH‘\ |:|'\e moon.

Crafted to invoke a sense of ethereality whilst retaining p could she be the being v W X Y Z
ease of legibility, the typeface can be used in title text ko quell the Loneliness
and type-based designs, extending to posters and of space?

album covers. mosphq ; UPPEFCGSE.
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what to do in how social norms can
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social campaign
promotional cycle
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One of my introductory projects for the final year of my
Bachelor’'s Degree, Just Friends is a social campaign
concept meant to address how society values platonic
and romantic relationships differently - with romantic
relationships being prioritised - and works toward
dismantiling this disproportionate value by detailing the
benefits of platonic bonds and their true importance to a
person’s mental health.

Created as a sub-campaign running under Headspace
for the context of the assessment, the design elements
in this campaign screenshot are varied in medium and
use, with placement on social media, advertising posters
and billboards, flyers and architectural plans, covering
most possible avenues of promotion.




WHAT'S
PLAYING?

radio segment
promotion cycle
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An elaborate advertising project created to test my
visual design and promotional constructive skills, this
Triple J campaign concept seeks to streamline the radio

station’s approach in advertising and broadcasting new
and old music.

By stripping down the design aspects of the station’s
branding to its most fundamental and recognisable
elements - e.g. artstyle and colour scheme - early
concept drafts were used to create a new focus on the
brand, in this case visualising the diversity of Triple J's
target demographic.

This theme was then elaborated upon with physical
musical symbols as well as a triple line motif, resulting
in a realistic yet minimalist design series harkening
back to the station’s roots that intends to further the
connection between Triple J’s listeners and the music
they broadcast.

what’'s new?

Tripha 3- 25 likes + 30 songs, &3 min 23 sec
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What’s Playing, named for its four establishing playlists, is the most extensive
campaign concept I've worked on thus far due to its intended strong digital presences
and connection to Triple J’s existing merchandise presence. Consistency of design
work in the asset creation process while retaining diversity in imagery was a primary
goal in refining this project.

The use of mockups has been refined and expanded beyond the limits of my previous
projects; | ensured that each promotion element would be fully developed in visual
fidelity and text-based background with a matching use in realistic scenarios. This
way, the intent and reach of the campaign in taking music promotion back to basics
could be fully realised.

The body of work developed for this project - in and beyond this representation -
fits the common current trends of visual minimalism and colour contrast in graphic
design, but also counters complacency in those trends through visual detail and a
strong connection to the subject matter and distribution. These types of promotional
deliverables and their purpose could be used in media promotion and concept
elaboration.
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ONE SHOT,
TWO SHOTS
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Experimenting with three-dimensional elements in
Photoshop as well as translation interpretation within my
studies led to this split piece, based upon the Korean
pop song ‘One Shot, Two Shot’ by BoA.

Implementing popular 1980s design elements into the
structure of both pieces with a celestial theme for the
latter, | wanted to create a design that reflected the
inspirations, lyrics and genre/musical aspects of the
song.

The text-prominent poster utilises pseudo-3d shapes
and a wave motif, framing the Courier typeface passage.
On the illustration, the passage serves as context for the
woman’s style and pose; acting as a narrative concept.
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poster design series

A work utilising layer styles, illustration and photo
manipulation, Paradise places a variation on
contemporary design trends by mixing semi-realism
with an abstract application.

Along with the variations placing colour and noise filters
on the photograph of a hotel interior, the pensive facial
expression conveys a sense of unreality and deepness
in thought. This style of design could be utilised

for promotion of causes related to social issues or
concepts for narrative media.
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SPRING

Inspired by the performance of Ukraine’s 2021
Eurovision entry, SHUM by Go_A, this illustration was
created to convey a dynamic portrait of the aesthetic,
meaning and setting of the song.

Kateryna Pavlenko, the band’s singer, is centred as

she appears to change the environment around her,
elaborated through splatter and mixer brushes to give
the environment implied movement and transformation.
This style can be used for concept art for fictional media
as well as promotional cycles that suit illustration-
focused clients.

concept illustration
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