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I’'m a Brisbane-based graphic designer and illustrator, and recent Billy
Blue graduate. I'm a passionate creative specialising in illustration,
branding & concept development, and | strive to produce dynamic and
memorable work that elevates a brand’s authenticity and character.

Thanks for taking the time to view my portfolio!
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“Ratmansky has packed his Cindezella
with loveable characters, warm humoux
and meaty choreography. creating a

wondemﬂtl modean Faizytale."

-Syoney Morning Herald

"Ratmansky gives greatest weight to
the romantic thread at the heaxt of
this coming-of-age narrative, the ball,
moonlight and xeunion pas de deux

superbly expansive and all dreamily
intoxicating” 1 Sydney Melbourne
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“Ratmansky has packed his Cinderella
with loveable characters, warm humour
and meaty choreography, creating a

wonderful modemn fairytale”

-Syoney Morning Herald

“Ratmansky gives greatest weight to
the romantic thread at the heart of
this coming-of-age narrative, the ball,
moonlight and reunion pas de deux
superbly expansive and all dreamily

intoxicating” 4 Syoney : _ : Melbourne
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Additional information:
Suitable for children
154 minutes / 2 intervals

‘For more information:
www.australiapballet.com.au
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‘Everyone’s favourite fairytale - with a twist

Made especially for The Australian Ballet
by Alexel Ratmansky. the world's most in
demand choreographer, this Cinderella
has all the elements of the story we
know and love - a feisty heroine, a
dashing prince, a kindly godmother
and a deliciously wicked stepmother
- with some fantastical additions.

Ratmansky is artist in residence at
American Ballet Theatre, a recipient

of the MacArthur "Genius” grant. and § '\

- i

the acknowledged master of the
modern story ballet. His Cinderella,
designed by the acclaimed Jéerome
Kaplan, takes its vision from Prokofiev's
dark and surprising 1940's score
and whirls with stars and planets,
Surrealist-inspired projections and
Dior-worthy golden ball gown.
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Credits:

Choreography Alexeil Ratmansky

Music Sergei Prokofiev

Costume and set design Jéréme Kaplan
Original lighting design Rachel Burke
Projection design Wendall K Harrington
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Design Jam

Wolfgang

PRINT

WEINGART

Tlne GODFEAUTAIER

OF SWISS PURNIK s

Wolfgang Weingart (b. 1941) is an internationally notorious typographer and is known as the

father of New Wave or "Swiss Punk" typography. His experimental and expressive approach

to typography influenced designers worldwide.

e was educated at the Merz Academy in
H Stuttgart, Germany, where he studied applied

graphic arts. In the pre-computing days this
involved typesetting, linocut and woodblock printing.
He went on to complete a three-year typesetting
apprenticeship in hot metal hand composition at
Ruwe Printing. Here he met Karl-August Hanke, a
former student from the Basel School of Design, who
mentored the young Weingart, introducing him to
design being done cutside of Germany, particularly
the Swiss Style of typography. Weingart met Emil
Ruder and Armin Hoffmann in Basel in 1963 and moved
there the following year to pursue studies at the
Schule fir Gestaltung Basel{Basel School of Design).

In 1958 he was asked to teach typography in
the school's Weiterbildungsklasse for Grafik, an
international Advanced Frogram for Graphic Design,
and remained there until 2002. By the 19603 the
Swiss Style of typography was beginning to stagnate.
It was Weingart who revolutionised the Swiss Style
of typography and in the process wrote himself into
the history books. He has influenced a generation of
typographers worldwide, who successfully exported
hiz ideas. He is widely known as the 'enfant terrible’
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of Swizz Style typography. Az early as the mid
19605 he was beginning to break all of the rules

Although influenced by the Swiss Style, his work
showed a spontaneity and exuberance that shitted
beyand hiz contemporaries and moved typography
into a new style: “Swiss Punk” Ha rebelled against
the strictures of grid-based geometry, which led him
to pursue an experimental approach. One example
of thiz was when he dropped & case of siv-point type.
On scooping it up, he used both the front and back
of the type for printing, tying the metallic letterfarms
into a disc. By printing both sides and using differant
pressure, he achieved the illusion of depth. In
some cases, the dises began to look like spheres.

Mumerous designers have been influenced by his
teaching at the Schule fir Gestaltung Bazel {Baszal
School of Design). He lectured widely throughout
Eurcpe, the US, Mexico and Canada. He was a
contributar for ‘Typographizche Monatsblatter for
which he designed a series of covers. He was a
mamber of the magazine's editorial commission,
who met twice yearly to advise on the magazine. "l
had the idea to make test prints in the type shop at

my school, and | presented about
10 covers to this commission
There was only ong person against
it. And the other pecople said OK
At that time, we didn't know what

were all atraid, because it was
so totally different. Anti-Swiss,
anti-Swizs. They were a little bit
cautious, but they said, “Yes, do it"

Weingart used his jobinthe print
shop at the Basel School of Design
as an experimental laboratory.
He frequently experimented with
uzing circular shapes to disrupt the ‘_
arthodoxy of the rigid structure of 1
the grid. He uzed curved metal rules g
creating circular shapes embedded n
in plaster. He experimented with
textured geometric text compaositions f
inspired by ancient stone buildings
in the Middle East. Using traditional techniques
[computing technology was primitive in the 1970z
and early 80s) he pushed the boundaries of what
was achievable - his classes became workshops that

tested what was possible in experimental typography.
Hiz work became a model for a new typography.
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consequences it would have. They T 4 E E
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Design Jam

— = Weaingart experimented
= with using halftone screens and
uzed film and a repro camera to

bend, stretch and blur type. He

wrote in his book that the use of

photo montage moved his wark

iﬂ[:H from pure typography maore into
: graphic design. The transparency

of film made it possible to overlay
photographs and text. Weingartalso
manipulated type by over-exposing

it uzing the repro camera. Some

of Weingart's most recognised
wﬁl wark ware. the t:-la-::k_ and w.him
= typographical experimentations

for the Basel Kunstkredit, created

between 1976 and 1979 as well
as a series of coloured posters
created between 1980 and 1983.

He was amember of the Alliance
Graphigue International {AGI) from
1978 to 1999, Weingart has won numerous awards.
In 2005 he was awarded an honorary doctorate in
fine arts from the Maszachuzetts College of Art
and Design in Boston. He was a member of the
American Institute of Graphic Arts (AIGA) and
wan their medal in 2013. This medal iz the highest
award given in the graphic design profession. In
2014 an exhibition of his work was curated at
the Museum of Design Zurich between May
7 and September 28. The same exhibition
was on view at the Hong Kong Design
institute in 2015, however reproductions of
his work were used over concern on the
tropical climate's effect on the original paper.

Weaingart took a revolutionary approach
when it came to using type. For him legibility
was not az important as the form and density
of the type. *| took "Swiss Typography' as my
starting paint, but then | blew it apart, never
farcing any style upon my students. | never
intended to create a'stylel 1tjust happened that
the students picked up—and misinterpreted —a
so-called 'Waingart style' and spread it around.”
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“INHuilliON
is perhaps one of
the most important
attributes to have
as a designer who
seeks to create
authentic work
with real impact”
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BRANDING &
PACKAGING DESIGN

Endless Summer & Wild Betty Craft Beer

INDIA PALE ALE
330ML 5% ALC
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CONCEPT & PACKAGING
DESIGN

PRONTO Pasta was a brand and concept
designed by myself to respond to an existing
market need. The design featured pre-portioned
pasta in individual sections that allows the user
to use only what is necessary - streamlining
the prep process, minimising food waste
and eliminating excessive materials through
sustainable packaging design.
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|
Add pasta and Ttbsp of salt *

to o litres of boiling woterEI

) cook for 10 minutes or to ’A-
taste.

Nutritional Information ~~ serving size: 125q
verage Quantty *Average quanitypersenving At Pronto, we take the guess

Senvings perpack.4 work out of pasta prep.
This box contains 500g of
‘ : premium durum wheat pasta
Prr]:tregl)r: 1?1940” divided into four 1259 servings.
o 2'9 How much pasta do you need? O B RA N D | N G & I—O GO
a'bohad % That's up to you. —
Carohydrte ! We're just here to speed things
A o Dty Fiore 3Mg up. :) E V E I_ O P M E N T
SOdlum 38mg Ve []oirﬁoma{) OVgamc Dumm \X/&M]L l ana

MAY CONTAIN TRACES OF
EGG AND SOY

Made in Australia from v Pasta Di Semola Di Grano
100% Australion Ingredients v Duro - Net Weight 500g
M

Cooks in 10 minutes
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Greeting card designs for Forget Me Not
ILLUSTRATION I colntivn




BRANDING & PACKAGING

DESIGN

Deep 6 Seafood
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Happy, naturd kin care
that makes difference.

ur products aré
goodness an ing aroma =
d and gorgeoys

leaving you feeling

both inside d d out.

-

empowere

Fl;HOTO RETOUCHING &
RINT LAYOUT DESIGN

MAXIM Cosmetics
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BRANDING &
MERCHANDISE DESIGN

Opening of Faux Gallery Assignment -
Tokyo & Marrakesh
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10812H~26H
www.fauxgallery.com

GALLERY




TTBSP-BODY OCearn-
BONZa-DUBFX:SHOCKRONEe
PenbuLUMe-ISHK-GODLanDs
RUFUS-HOODIICH-DOCTOr
werewolLFHYDrauulx

APTIL KEIMY-AVAXA-MOE ALOHG SOPHDEXX
THa FUN POLUICEe: ASHEZ-JUIST a GenT-2Form
INDIra-PaGanoTTO-TrNFoOrce-Kuma-sMAK-
MasTerwoLFEarTHeoGen-sQLare.EYe
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Fluidly responsive interactive web design
- Elektrik Eel Festival



PROSPECT100
GLOBAL DESIGN
COMPETITION FINALIST

THE 100
-Awarded March 2022
Original NFT artwork to raise funds for the Armed
Forces and civilians of Ukraine in cooperation
with Ukraine’s Ministry of Digital Transformation.

“Putin is at war with children’”

|PROSPECT100]

GLOBAL DESIGN COMPETITION
JUDGING PANEL 2022

ADRIAN JOFFE
ANDRE SARAIVA
CAITLYN GRABENSTEIN
DANIEL ARSHAM

DAVID CARSON

DUDEWITHSIGN
FUCKJERRY
EMMANUEL PERROTIN
HIROSHI FUJIWARA
MILLINSKY __
STEFAN SAGMEISTER ®Qv

545 likes

) APPLY NOW WWW.PROSPECT100.COM @ prospect100 100 selected artworks for Ukraine's Ministr

of Digital Transformation
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THANk You/

LET'S CONNECTI CONTACT ME AT BONNIERAEDESIGN@GMAIL.COM



